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will celebrate our dedication to Our Patients. The focus of presentations will
highlight how well we align the education and technological advances to the
needs of physicians, physician scientists and research scientists with the
diagnosis and treatment of our patients.
The meeting will provide your organization the opportunity to have profound

effect on the tools and methodologies that drive the discovery, diagnosis and

delivery of treatment options to those we care about most - Our Patients.

HEART RHYTHM SOCIETY’S ANNUAL SCIENTIFIC SESSIONS
THE PREMIER event for the cardiac arrhythmia community will provide
the latest and most relevant information about the subjects that matter
most to heart rhythm professionals.

Use exhibiting and sponsoring opportunities the Heart Rhythm Society
provides to deliver your corporate brand and drive your 2012 sales.




Who Attends

Whether you require a Global Audience or demand National Influence -
the Heart Rhythm Society’s Scientific Sessions delivers the Key Leaders in the
Cardiology and EP Communities

Of the nearly 8,500 professional attendees participating in 2011,
60% were domestic and 40% international

PERCENTAGE OF DOMESTIC ATTENDEES BY REGION:

With domestic attendees at nearly 5,100 professionals, regional breakdowns are as follows:

Pacific 21%
Mountain
Northwest Central
Southwest Central
Northeast Central
Southeast Central
New England

Mid Atlantic

South Atlantic
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PERCENTAGE OF INTERNATIONAL ATTENDEES BY REGION:
Nearly 3,400 professional attendees represented the following percentage regionally:

Europe 47%
Eastern Europe
Africa

Middle East
Asia

Oceania
Canada

Central America

South America
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Professional Atendee Profile

OCCUPATION

B Physicians (73%)

O  Allied Health
Professionals (24%)

[l  Scientists (3%)

B Hospital or Academic Institution (63%)
Bl Industry (18%)
O  Private Practice (16%)
O Other (3%)
SPECIALTY

WORK ENVIRONMENT

O EE EEEEONEMN

Clinical Electrophysiology (60%)
Clinical Cardiology (14%)

Basic Research Science (56%)
Clinical Research Science (4%)
Interventional Cardiology (3%)
Heart Failure (3%)

Surgery (1%)

Traslational Research Science (1%)
Pediatric Cardiology (1%)

Other (8%)



General Exhibiting Information

New Days & Hours!

A Wednesday evening poster
reception has been added in the
Exhibit Hall to provide even more

networking opportunities!

Friday'"'m-oye-out saves exhibitors even more!
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GENERAL BOOTH INFORMATION

All Linear Booths are 10’ x 10’ unless otherwise noted.

Booth rentals include:
Promotional listing in: Heart Rhythm 2012 Final Program
Book*, Program-at-a-Glance®, Heart Rhythm Society website
(Application must be received by March 2, 2012 to be included.)
Use of rented floor space

7" x 44” booth identification sign (company name and
booth number)

Standard flameproof booth equipment, pipe and drape
back wall (8" high) and draped side rails (33” high)

Aisle carpeting is provided by show management and will
be cleaned daily. Booth carpet is required for all exhibits
and may be ordered from the decorator

General exhibit hall lighting, air conditioning and/or heating
and perimeter security

Priority points toward selection of exhibit space for Heart
Rhythm 2013

Exhibit hall badges for booth personnel

Complimentary scientific sessions registration for
exhibitors; depending upon the number of booths reserved
Meeting Briefcase with Program Books, Abstract Books,
HeartRhythm and other meeting materials

With Heart Rhythm Society approval, opportunity to
conduct industry activities in conjunction with the meeting
Availability to purchase a pre- or post-attendee mailing list
Function space for meetings and events at exhibitor
discounted prices

BOOTH RENTAL FEE

Minimum booth space is one 10’ x 10’ unit.

All booths are $37.00 per square foot payable in U.S. funds
($36.00 per square foot for publishers and recruiters). There is
NO additional charge for corner or island booths.

BOOTH RENTAL PAYMENT SCHEDULE

Check, Visa, MasterCard and American Express accepted

A non-refundable deposit of 50 percent is due with
the completed exhibit application (if received before
January 13, 2012).

Final payment is due January 13, 2012

Full payment is required with applications received after
January 13, 2012

EXHIBITOR SUITES

The Heart Rhythm Society offers exhibitors the exclusive
opportunity to purchase Exhibitor suites on the exhibit

floor. Exhibitor suites may be used by exhibitors to hold

small staff meetings, meet privately with potential clients,
conduct investigator meetings, provide one-on-one product
demonstrations or host hospitality events. Exhibitors are

not permitted to present educational symposia, sessions

or activities from the exhibitor suite(s). All guests must be
registered attendees of Heart Rhythm 2012. Demonstrations
should be designed in such a manner as not to infringe on an
attendee schedule; including appropriate amount of time for
attendees to visit other exhibit booths. Food and beverages
are permitted in the Exhibitor Suite(s). These must be ordered
through the convention center’s catering department — details
and order forms will be available in your service kit. Please note;

Under no circumstance is an exhibitor allowed to deface
or damage exhibiting properties of the convention center
while occupying the space

The exhibitor is responsible for pick-up and return of the
Exhibitor Suite(s) key(s) and agrees to pay $75 in the event
of lost or damaged exhibitor suite keys

The exhibitor is responsible for providing all furnishings
within the exhibitor suite(s). These items are available
through Freeman’s Service Kit

EXHIBITOR LOUNGE

A private lounge area will be set aside for the exclusive use
of exhibitors.

PRESS ROOM

Exhibitors are invited to use the Press Room, which will be
located in the Boston Convention and Exhibition Center.
Information about this service will be available in the Exhibitor
Service Kit.

INDUSTRY ACTIVITIES/FUNCTION SPACE
Exhibiting companies will be allowed to conduct industry activities
in conjunction with the Heart Rhythm 2012 meeting. Exhibitors
must restrict such activities to hospitality suites or functions

which are in keeping with the nature of the meeting. Requests for
exhibitor activities must be approved by the Heart Rhythm Society
prior to securing hotel/function space. For more information,
please e-mail your request to nneedel@HRSonline.org.



Priority Points Policy

SPACE ASSIGNMENT BASED ON
PRIORITY POINTS

DEADLINE: OCTOBER 28, 2011

Space assignments are based on priority points that are
earned exhibiting at previous Annual Scientific Sessions. Each
exhibitor will obtain one point per (10’ x 10’) exhibit unit and
one point will be awarded for each year the firm has exhibited
at the Annual Scientific Sessions. In addition, each exhibitor
receives one bonus point for completing and returning the
exhibitors evaluation. For example, an exhibitor who occupied
a 20’ x 20’ island exhibit space would have obtained six points
or five points for that year if they did NOT return the exhibitors’
evaluation. If more than one company has the same number of
priority points, assignment will be made in order of the date the
application is post-marked or time stamped.

Beginning in 2010, the Society has determined it would
be in the best interest of all exhibitors that priority point
assignments will be based on the total points accrued
during the past five years, replacing the current system
that uses total points accumulated. Sharing or subletting
of space is strictly prohibited.

RULE ON CO-MARKETING

If two or more companies wish to be assigned exhibit space
adjacent to one another, each company must make the
request on company letterhead, attach the request to the
Application and Contract for Booth Space and include a copy
to the co-marketing company. The space assignment will

be made by averaging the co-marketing companies’ priority
points earned from exhibit space and yearly participation.

RULE ON MERGERS

In adherence to Healthcare Convention and Exhibitors
Association Guidelines, when company “A” and company
“B” participate in a Scientific Sessions as exhibitors, and “A”
purchases “B,” the higher of either company’s points will be
used. Points cannot be merged. To benefit from the priority
point selection system, the application for exhibit space, with
the required 50 percent deposit of the total rental fee, MUST
BE RECEIVED NO LATER THAN OCTOBER 28, 2011.

SPACE ASSIGNMENT AFTER THE
PRIORITY POINTS DEADLINE

In adherence to HCEA Guidelines, when company “A” and
company “B” participate in a Scientific Sessions as exhibitors,
and “A” purchases “B,” The higher of either company’s points
will be used. Points cannot be merged. To benefit from the
priority point selection system, the application for exhibit space,
with the required 50 percent deposit of the total rental fee,
MUST BE RECEIVED NO LATER THAN OCTOBER 28, 2011.




New Days & Hours!

A Wednesday evening poster reception has been added in the Exhibit Hall
to provide even more networking opportunities!

Friday move-out saves exhibitors even more!

Meeting Dates: Exhibit Dates:
Wednesday, May 9 — Saturday, May 12, 2012 Wednesday, May 9 - Friday, May 11, 2012

Exhibit Times:
Wednesday, May 9 ¢ 5:30 p.m. - 7:00 p.m.
Thursday, May 10 ¢ 9:00 a.m. - 5:00 p.m.

Friday, May 11 ¢ 9:00 a.m. - 5:00 p.m.

2012 Main Contacts

Heart Rhythm Society
1400 K Street NW Ste 500
Washington, DC 20005
www.HRSonline.org
(202) 464-3400 e Fax: (202) 464-3401

Housing & Registration
Maggie Domond

Director of Meetings
(202) 464-3443 ® Fax: (202) 464-3401
mdomond@HRSonline.org

Meeting Space

Nancy Needel
Meeting Space Manager
617-5627-0559
nneedel@verizon.net

Exhibitor Assignments,
Exhibitor Suites or Payments

A. Fassano & Company
900 Route 168, Ste A-2
Turnersville, NJ 08012

(856) 232-2322 o Fax: (856) 232-2312

Anna Fassano, CEM (ext 14)
Director of Exhibits
anna_fassano@AFassanoCo.com

Deborah Howley (ext 11)
Exhibit Booth and Suite Assignments
deborah_howley@AFassanoCo.com

Karen Kimakovich (ext 10)
Invoicing & Payments
karen_kimakovich@AFassanoCo.com

Exhibiting or Promotional
Support Opportunities

James McGowan
Exhibit & Promotional Support Sales
(856) 232-2322 (ext 18)
james_mcgowan@AFassanoCo.com

Scientific Sessions Support
Fulfillment and Logistics

Beata Rosa
Support Fulfillment
(856) 232-2322 (ext 20)
beata_rosa@AFassanoCo.com

Satellite Symposia or

Educational Support Opportunities
Blackwood CME
900 Rte 168, Ste A-2, 1st Floor
Blackwood, NJ 08012

Brent Schwartz
Educational Support Sales
(856) 481-4805 o Fax: (856) 232-2312
brent.schwartz@BlackwoodCME.com

General Contractor/
Decorator Services, Contact

Freeman
1600 Viceroy, Suite 100
Dallas, TX 75235
(214) 445-1202 » Fax: (214) 445-0202

Denise Brown
National Sales Manager ® Exposition Sales


wplank
Text Box
beata_rosa@AFassanoCo.com


Heart Rhythm Society Exhibitor Advisory Council

The Heart Rhythm Society Exhibitor Advisory Council (EAC) is comprised of corporate representatives from companies
participating as exhibitors in the Heart Rhythm Society’s Annual Scientific Sessions. The EAC serves a critical role in
educating, informing and advising the Heart Rhythm Society’s leadership regarding the successful operation of the
organization’s Annual Technical Exhibit Program. Individuals who are interested in participating in the activities of the EAC
should contact Deborah Howley at (856) 232-2322, ext. 11 for more information. If you have any comments or concerns
regarding the Heart Rhythm Society’s Technical Exhibit Program, please contact any EAC member listed or call Deborah

Howley at (856) 232-2322 ext. 11.

JILL SCHMITT, EAC CHAIR
Senior Convention Manager,
Corporate Conventions
Medtronic, Inc.

Minneapolis, MN 55432

Phone: (763) 505-8126

E-mail: jill.schmitt@medtronic.com

KATHY GILFEATHER

Manager, Meetings & Exhibits

Bard Electrophysiology

Lowell, MA 01851

Phone: (978) 323-2328

E-mail: kathy.gilfeather@crbard.com

BILL ABBOUD

CEO

ST Cardio Technologies
Broomfield, CO 80023

Phone: (303) 324-9417

E-mail: wjabboud@stcardio.com

TERRIE HOLAHAN

Manager, Tradeshows & Events
AtriCure, Inc

West Chester, OH 45069
Phone: (513) 755-4137

E-mail: THolahan@atricure.com

LAURA MACGUIRE

Exhibits Project Manager

GE Healthcare

Waukesha, WI 53188

Phone: (414) 721-2594

E-mail: laura.macguire@med.ge.com

STACY BILLY

Senior Trade Show Specialist
Boston Scientific

Maple Grove, MN 55311
Phone: (763) 494-1947
E-mail: stacy.billy@bsci.com

DAVE METZLER

Event Manager

Philips

Andover, MA 01810

Phone: (978) 659-2578

E-mail: dave.metzler@philips.com

LARRY LAWSON
President/CEO

eCardio Diagnostics
Houston, TX 77038

Phone: (281) 760-0500
E-mail: llawson@ecardio.com

JACKY MELIKIAN

Director Congress Management
BIOTRONIK

Berlin, Germany D-12359

Phone: +49 (0) 30 68905-1690
E-mail: jacky.melikian@biotronik.com

JOHN CADWALADER

CEO

Worldwide Innovations & Technologies, Inc.
Overland Park, KS 66207

Phone: (913) 648-3730

E-mail: radpad@unicom.net

ROBYN PIERCE

Regional Clinical Manager
Cambridge Heart

Tewksbury, MA 01876

Phone: (978) 654-7600 x7658

E-mail: robynp@cambridgeheart.com

MITZI ASATO

Marketing Communications Manager
Hansen Medical

Mountain View, CA 94043

Telephone: 650-404-2724

Email: Mitzi_Asato@hansenmedical.com




Important Exhibitor Services Information

Installation Hours
Monday, May 7 8:00 a.m. — 5:00 p.m.
(Targeted Move-In. Labor begins at 8:00 a.m.)

Tuesday, May 8 7:00 a.m. — 5:00 p.m.
(Targeted Move-In. Labor begins at 8:00 a.m.)

Wednesday May 9 7:00 a.m. — 5:00 p.m.
(Targeted Move-In. Labor begins at 8:00 a.m.)
Permission for after-hours installation must be
obtained from the Heart Rhythm 2012 Exhibit
Management. Overtime labor rates will apply.

Exhibition Hours
Wednesday May 9 5:30 p.m. — 7:00 p.m.
(Featured Poster Reception)

Thursday, May 10 9:00 a.m. — 5:00 p.m.

Friday, May 11 9:00 a.m. — 5:00 p.m.
*Exhibitors have access to the exhibit hall
beginning at 5:30 p.m. on Wednesday and
7:00 a.m. Thursday and Friday.

Dismantling Hours
Friday, May 11 5:01 p.m. — 10:00 p.m.

Saturday, May 8:00 a.m. — 8:00 p.m.
Overtime labor charges will apply throughout
the dismantling period.

Gratuities

Freeman work rules prohibit the solicitation

of tips by any of our employees. Our
employees are paid excellent wages denoting
a professional status and we feel that tipping
is not necessary. Should you be solicited for
a tip, please report the incident to our Service
Center for immediate attention.

Customer Service

Union labor at all levels are instructed to
refrain from expressing any grievances

or directly challenge the practices of any
exhibitor. All questions originated by labor are
to be expressed to Freeman management
personnel. It is recommended that any
questions arising with regard to union
jurisdictions or practices be directed to a
Freeman management representative.

Installation, Dismantling and
Decorating

Full-time employees of an exhibiting firm may
install and dismantle their own respective
company display, if such work can be
completed in less than one hour without

the use of mechanized tools. Any outside

or additional labor required for installation,
dismantle or decorating of displays is

to be performed by the Official Service
Contractor or by any other party signatory

to the Decorator 510 under the guidelines
established by the International Association of
Expositions and Events.

Labor Rates
Straight Time $94.80/hr
8:00 a.m. — 4:30 p.m. weekdays

Over Time $145.30/hr
All hours before 8:00 a.m., after 4:30 p.m.
weekdays and all hours Saturday

Double Time $175.90/hr
All hours on Sunday and Union Holidays

Rigging Labor

All rigging labor services within the exhibit
hall will be provided through JCALPRO. For
additional information, please contact Elise
Bechard at ebechard@jcalpro.com

Material Handling Services

As the official material handling contractor,

work rules require that Freeman off-load

all equipment and display material from

commercial carriers, common carriers or van

lines at the convention center loading docks.

The use of fork trucks, pallet jacks and lift

gates are permitted only by personnel ofthe

official material handling contractor. Exhibitors
are allowed to perform their own material
handling, pro-vided they meet all of the
following criteria:

e Personnel performing the work must be
bonafide, full-time company employees of
the exhibiting company.

e They must be off-loading from a company
owned truck or rental vehicle, or from
a car, van or truck owned by personnel
of the exhibiting company. All trucks,
including co-owned or rental vehicles, over
24’ in length will be off-loaded or loaded by
the official material handling contractor.

e They may use only hand-operated
equipment, which they have provided;
two-wheeled hand trucks and four-
wheeled flat trucks are permitted. The
use of fork trucks, pallet jacks, lift gates
or any other mechanical equipment is not
permitted by anyone other than the official
drayage contractor.

Freeman will not be responsible for any

material they do not handle.

NEW! Simplified Material Handling
Rate for 2012

This year we are introducing a simplified

material handling rate of $1.19 per pound. This

rate includes the following material handling

services:

e Advance to warehouse handling

e Direct to show site handling

e Exhibitor freight will be received and
delivered to respective booths

e Empty containers will be stored, returned
and loaded onto designated carriers
during move-out

e No special handling surcharge

e No overtime surcharge
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Exhibit Hall Utilities

Electrical Services:

The BCEC offers 120v, 208v and 480v, single-
and three-phase electrical service of various
amperages (ranging from 15 to 400 amps),
through the exhibit halls. Overhead and utility
floor port service is available for Halls A, B
and C. Twenty-four hour poweris available

in all locations for an additional charge. The
BCEC Staff will drop power at available
locations within exhibitors’ booths. If you
would like power distributed to specific areas
of a booth or under carpet, Freeman can
provide this service. Your Exhibitor Service
Manual will include order forms for electricity
(MCCA), as well as cord labor (Freeman).

Plumbing / Compressed Air:

The BCEC can supply air to most areas of the
exhibit hall (approximately 110 PSI). A variety
of compressed gases are also available. At
no time are exhibitors allowed to bring helium
balloons into the facility.

Internet / Network Services:

The BCEC offers free wireless connectivity
within the facility. Wireless coverage is
complete, including exhibition halls, meeting
rooms and back of the house areas. No
additional equipment is required beyond
the wireless access equipment installed in
the client device. Please note that this is an
unmanaged service. Should you require a
higher level of connectivity, wired services are
available and should be considered.

Telephone Service:

The BCEC offers telephone services with

an analog single-line dial tone or a digital
multi-line service. Complimentary handsets
are provided for each single-line service
order; multi-line units must be returned at the
close of the event. Special services, such as
call waiting, voice malil, teleconferencing and
videoconferencing are available at additional
charges.

Booth Cleaning:

The BCEC provides cleaning services for
exhibitors on an exclusive basis. Cleaning
services available are aisle and booth
vacuuming or sweeping, porter service, and
carpet shampooing.

Exhibitor Designated Contractor (EDC):
All companies providing a service to
exhibitors must be licensed and insured prior
to entering the Convention Center premises.

EXHIBITOR SERVICE KIT

The Exhibitor Service Kit will be made
available by February 2012. The service kit
and housing forms will not be made available
to an exhibitor until final booth payment has
been received.



Important Heart Rhythm 2012 Exhibitor Deadlines

October 28, 2011

[ Application deadline using priority
points. 50% deposit due with
application.

November 1, 2011

[ Priority Housing opens for exhibitors
who applied by the priority point
booth deadline.

1 Meeting Space requests open online
for exhibitors who applied by the
priority point booth deadline.

November 18, 2011

[ Booth assignments begin for exhibitors
who applied by the priority point booth
deadline. Assignment confirmations
e-mailed upon placement.

B Deadline for Priority Housing for
exhibitors who applied by priority
point booth deadline.

December 6, 2011

B Priority Housing assignment
confirmations sent out.

[ Housing opens for exhibitors who
applied after the priority point booth
deadline.

[ Meeting Space requests open for
exhibitors who applied after the priority
point booth deadline.

January 3, 2012

1 Exhibitor Registration, Exhibitor
Complimentary Scientific Sessions
Registration and Housing Blocks open.

January 13, 2012

[0 Final booth payment due. Applications
accepted after this date must include
full payment.

1 Deadline to cancel with 50% penalty.

1 Deadline to submit application for
Exhibitor Suites with assignment based
on priority booth points. After this date,
applications will be accepted on a first-
come, first served basis.

January 14 - March 9, 2012

[ Cancellations received during this time
frame are responsible for 75% of the
total booth fee.

February 1, 2012

@ Deposits are due on all exhibitor
housing blocks.

February 3, 2012

M Hands-On Planning Forms submission
deadline.

February 11, 2012

I Exhibitor Service Kit sent to all paid
exhibitors.

March 2, 2012

0 Exhibitor Suite Refund and
Cancellations: Cancellations must be
submitted in writing. A 25% refund will
be given if cancellation is received on
or before March 2, 2012. No refund will
be given if cancelling after this date.

[ Deadline to cancel rooms without
penalty. After this date, room deposits
are nonrefundable.

[ Deadline for exhibitors and sponsors
to apply and have company name and
product description included in the
Final Program Book and Program-At-
A-Glance.

March 5, 2012

1 Early registration deadline (for
exhibiting company personnel
attending Scientific Sessions).

March 9, 2012

[ Booth space cancellations received
after this date are responsible for 100%
of the booth fee.

March 22, 2012 - April 30, 2012

1 Pre-Registration list is available.

March 14, 2012

M Rooming list deadline (TBA names due).

April 6, 2012

@ Island and Two-story Display
Schematics due to Exhibit
Management. Please note: if your
display includes a hanging banner or
sign, specifications must be clearly
marked on the schematics.

[ Deadline for housing and registration
changes (final names/changes due).
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April 9, 2012
[ Hands-On materials submission for
approval.

April 10, 2012

[ Deadline for Meeting Space requests
from all exhibitors.

April 13, 2012

[ Deadline for notification of use of
Exhibitor Designated Contractor
(EDC) and for submission of insurance
verification.

April 25, 2012

I Last day for Freeman to accept
Advanced Freight shipments.

May 5, 2012

W Advance registration deadline.

May 6-12, 2012

1 On-site registration fees apply. There
will be a $30.00 charge for any badge
reprints or name changes.

May 6, 2012

1 Decorator Move-In begins (Targeted
Move-In Only) begins at 8:00 a.m.

[ Exhibitor Registration opens at 8:00 a.m.

May 7-8, 2012
[ Exhibitor Move-In begins at 8:00 a.m.

May 9, 2012
M Hands-On setup 8:00 a.m. — 11:00a.m.
M Hands-On open 11:30 a.m. — 3:30 p.m.

m  HEART RHYTHM 2012 Exhibit Hall
Open 5:30 p.m. — 7:00 p.m.

May 10, 2012

B HEART RHYTHM 2012 Exhibit Hall
Open 9:00 a.m. — 5:00 p.m. Exhibitor
access 7:00 a.m.

May 11, 2012

B HEART RHYTHM 2012 Exhibit Hall
Open 9:00 a.m. — 5:00 p.m. Exhibitor
access 7:00 a.m.

[ Exhibitor Move-Out begins at 5:00 p.m.

June 1, 2012 - August 31, 2012

[ Post-Registration list is available.



Promotional Support Delivers Value

SCIENTIFIC SESSIONS PROMOTIONAL OPPORTUNITIES

In response to requests for added exposure, we are constantly developing new promotional opportunities for your
consideration. These opportunities are in line with the spirit and intent of the updated AdvaMed and PhRMA codes. We invite
you to call and discuss your ideas and promotional needs, especially in light of these code changes. Extensive descriptions of
these opportunities will be available online at www.HeartRhythmSupport.org/sponsorships in September 2011.

Here is an overview of promotional sponsorship items that are normally offered to increase recognition for exhibiting companies.
This list is tentative, subject to change and should be used only as a guideline for developing budgets and planning an increased
presence. Several items on this overview may be considered under Right of First Refusal and will be offered to those companies
who sponsored the item in the immediate previous year. Several items are NEW opportunities. Updated listings will be finalized
and available online beginning September 2011. Once the items are finalized and approved for support, links will be provided from
this page to more specific details, including pricing. Please contact James McGowan for further information.

Advance Program and Registration
Brochure

Advertising Banners
Application University

Awards Ceremony and President’s
Address

Calendar Card Advertising
Charging Stations

Coat and Luggage Check
Coffee Cup Sleeves
Convention Center Concessions
Cyber Center

Digital Advertising

Doctor’s Bags and Inserts
Exhibit Hall Aisle Signs

Exhibit Hall Carpet Logos
Exhibit Hall Literature Bags
Final Program Book Ads/Tabs
Hotel In-Room Drop

Final Program Brochure - Self Stick
Page Ads

Floor Graphics (Bridge & Entrances)
Hand Sanitizers

Hands-On Demonstration Video
Hands-On Session

Hotel Desk Notepad

Hotel In-Room Drop

Hotel Key Cards

Hotel Newspaper Door Drop
Hotel Room Do Not Disturb Door
Sign

Hotel Room Television Remote
Sleeve

Hotel Television Channel Ads

Innovation Place showcasing
Emerging Technologies

Meeting Reminder Advertising
Online Ads (Adv. Reg. Brochure &
FP Brochure)

Online Session Planner/Abstract
Viewer and Abstracts on CDROM

Outdoor Advertising -Street Pole Ads

Pocket Maps
Program-at-a-Glance
QR Codes

Rhythm Row

Rhythm Theatre: Industry Expert
Presentations

Satellite Symposia Supplement
Advertising

Seated Massage Station
Shuttle Bus Panel Advertising
Shuttle Bus Headrest Covers
Social Media Center

Spiral Meeting Notebook
Spot Me Ads

The Link

Wayfinder

Water Bottle Wraps

Water Stations

Skybridge Ads at the Westin

To Take Advantage of These Opportunities, or to Develop Additional Items to
Best Suit Your Organization’s Needs Please Contact:

James McGowan

(856) 232-2322 ext 18 ® james_mcgowan@AFassanoCo.com
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http://www.heartrhythmsupport.org/sponsorship/promotional/index.php

APPLICATION AND CONTRACT FOR EXHIBIT SPACE

Heart Rhythm Society

Heart Rhythm 2012

May 9-11, 2012

Boston Convention and Exhibition Center, Boston, MA

Heart

SECTION 1.
COMPANY NAME:
(Use upper and lower case letters.)

ADDRESS:

CITY:

STATE:

COUNTRY:

COMPANY TELEPHONE: ( )
COMPANY FAX: ( )
WEBSITE:

CONTACT PERSON:

TITLE:

CONTACT TELEPHONE: ( )
CONTACT FAX: ( )

E-MAIL:

COMPANY PRESIDENT:

ZIP:

(800)

If company exhibited at previous Heart Rhythm Society meetings under a
different name, please supply name:

SECTION 2.

(Standard, minimum booth configuration is 10" x 10’ for a total of $3700 ($3600
for Publishers and Recruiters). All other booths are assessed at $37.00 ($36.00 for
Publishers and Recruiters) per square foot of exhibit space.)

Preferred Configuration (For example: 70’ x 70°, 20’ x 40’, etc.)

Total sq. ft. required at $37.00 ($36.00 for Publishers and Recruiters) per
sqg. ft. of Exhibit Space.
Sq. Ft.

SECTION 3.
Booth selection: (Please do not concentrate your choices in one area.
Exhibitors will be called to discuss your selection and choices available.)

1st
2nd
3rd
4th
5th

SECTION 4.

List up to two (2) companies you do NOT want in proximity.
(Proximity is defined as being separated by two aisles. Every effort will be
made to accommodate your request.)

List up to two (2) companies you DO wish to be in proximity.

SECTION 5.

A description of product or equipment for use in the Final Program Book, is
required. Description must be limited to 50 words. Avoid using all capital letters
in your text. Show® for registered product names. Please attach a TYPED
product description to this application for approval purposes. A separate form for
inclusion in the printed materials will be included with your booth confirmation.

Rhythm

SECTIONS 1 -7 MUST BE COMPLETED

IN ORDER TO PROCESS APPLICATION.
THANK YOU.

This application will not become a binding
contract until it is approved and signed by the
Heart Rhythm Society. Please print or type.

2012

SECTION 6.
PAYMENT INFORMATION: A/l drafts (checks) from outside the U.S. must be
drawn on a U.S. bank in U.S. Dollars.

Deposit enclosed (U.S. Funds):

50% $

100% $

(on or before January 13, 2012)
(after January 13, 2012)

For payment by check: Make check payable to the Heart Rhythm Society.
For payment by credit card: 1 MasterCard [ Visa [ American Express
Total amount: $

Name (as it appears on the card):
Card #:
Exp. date:

Security Code:

Credit card billing address :

Signature:

SECTION 7.

WE HAVE READ AND AGREE TO ABIDE BY THE EXHIBITOR RULES AND
REGULATIONS FOR HEART RHYTHM 2012 ON THE REVERSE OF THIS
APPLICATION.

We understand that the assigned space will be rented at the rate of $37.00

per square foot. ($36.00 per square foot for Publishers and Recruiters). We
understand that all space must be paid for in full on or before January 13, 2012,
if our application is received and assigned under the priority points system.
Applications received after January 13, 2012 must include 100% of the booth
fee. We also understand that our Exhibitor Service Kit (scheduled for distribution
electronically in February 2012) will not be e-mailed to us until payment in full has
been received by the Heart Rhythm Society Exhibit Management.

AUTHORIZED OFFICER

NAME:

TITLE:

AUTHORIZED OFFICER SIGNATURE REQUIRED:

EXPAND YOUR EXPOSURE WITH “THE WAYFINDER”

The Wayfinder is an interactive kiosk that attendees will use to locate areas
of interest on the exhibit floor and throughout the Boston Convention and
Exhibition Center. Take advantage of this opportunity to have your support
splashed on the Wayfinder screen while attendees are using the kiosk. The
value and number of benefits increase with each higher level of support.
Please indicate the level at which you are interested below: (call James
McGowan at 856-232-2322, ext. 18 for detailed benefits)

1 $$1,000.00 @ $10,000.00 @ $50,000.00 (call for detailed benefits)

EXHIBITOR SUITES OFFER AN UNPARALLELED OPPORTUNITY

Hold small staff meetings, converse privately with potential clients, conduct
investigator meetings, provide one-on-one product demonstrations or host
hospitality events. Three configurations are available. Please indicate below
which you would have interest in:

a 10x20 @ 20x20 [ 50x50
Call James McGowan at 856-232-2322, ext. 18
for detailed guidelines and application

MAIL DEPOSIT AND APPLICATION TO:
Heart Rhythm Society Exhibit Sales Office
c/o A. Fassano & Company

900 Route 168, Ste A-2

Turnersville, NJ 08012

FOR QUESTIONS, CALL:

A. Fassano & Company at

(856) 232-2322, Ext 10

Fax: (856) 232-2312

E-mail: exhibits@AFassanoCo.com



BOOTH CLEANING & PORTER SERVICE

Freeman has been selected by Show Management to serve as your official contractor for this show. In that
respect, Freeman has jurisdiction over all booth cleaning and porter service. Exhibitors and/or Exhibitor
Designated Contractors (EDCs) are NOT PERMITTED to have vacuum cleaners or any floor cleaning
equipment on the show floor unless it is the property of Freeman and is operated by a Freeman appointed
person or employee. For your convenience, a Booth Cleaning & Porter Service order form has been
included in this service manual.

CANCELLATION OF EXHIBIT SPACE

Notification of an exhibitor’s decision to cancel or reduce booth space must be submitted in writing to the
Heart Rhythm Society. If an exhibitor cancels space on or before Friday, January 13,2012, the Society
will retain the entire deposit, or 50 percent of the rental fee. If space is cancelled on/after January 14,2012
and on/before March 9, 2012, the exhibitor s required to pay the Society 75 percent of the total contract
obligation. If the space is cancelled on or after March 10, 2012 the exhibiting company will be required

to pay 100 percent of the total contract obligation. If an exhibitor reduces space, the unused booths will
be regarded as cancelled, and the above fees will be charged for that portion of the space. If an exhibitor
cancels or reduces space, the company will correspondingly relinquish sleeping accommodations allotted
for exhibitor personnel at the headquarters and overflow hotels. It is mutually agreed that in the event of
cancellation of the Heart Rhythm 2012 Exhibits due to fire, strikes, government regulations, acts of war,
acts of terrorism or other causes which would prevent its scheduled openings or continuance, then and
thereupon this agreement will be terminated and the Society and show management shall determine an
equitable basis for the refund of such exhibit fees. The Society and show management will not be held
liable for any other costs incurred by the exhibitor, other than the cost of exhibit rental space.

BOOTH CONSTRUCTION GUIDELINES

Rules for Island Displays and Display and hanging sign heights may be modified. Please refer to your
exhibitor service kit for updated or modified rules. The ceiling height in Halls A, B & C of the Boston
Convention and Exhibition Center varies. Please refer to the current floorplan for specific areas. In-Line
Booths may not exceed 8' back wall height, including the sign. No solid exhibit construction will be
permitted to exceed 42" in height in the front 5" of the booth. Structures above 42" must begin at least 5°
back from the aisle line. Company name, logo and product information may appear up to the 8’ height only.
Island Booth structures must be approved by the Society. The height limitation for island booths is 16"
Photographs and/or sketches of the proposed island exhibit must be submitted for approval. All booth
sketches must clearly state the actual height of the exhibit. Since an island exhibit is separated
by the width of an aisle from all neighboring booths, full use of the floor space is permitted, provided
sufficient see-through areas are present to prevent blocking views of adjacent exhibits.

Two-Story Booths are permissible providing sufficient see-through areas to prevent blocking view of
adjacent exhibits. Additionally, no more than 60 percent of the island booth space may be occupied by the
two-story booth and the unit must be located in the center of the company’s exhibit booth area. A complete
detailed architectural plan must be submitted which includes certification of structural soundness
Exhibitor must submit two (2) drawings, one of which will be forwarded to the Convention Center/Fire
Marshall. Following facility and Fire Marshall approval, final approval will be at the sole discretion of the
Heart Rhythm Society. Two-story booths may not exceed height of 16' feet. Portable spotlights attached
to booths and/or islands must be UL approved clamp-on types with porcelain base and metal guards.
Clip-on types are not allowed. Spotlights may not exceed the height limitations as set under the Booth
Construction Guidelines

Multiple Booths Sharing a Common Aisle: A Company may reserve two or more island booths ata
the Heart Rhythm Society event; however, these booths may not be located in such amanner that they are
situated across from each other on a main, transecting aisle of the Exhibit Hall. Additionally, employees
of an exhibiting company that reserves two or more island booths are required to remain in the confines
of their respective exhibit spaces and are not permitted to block traffic in the intervening aisle. Peninsula
Booths will not be assigned.

Spanning an Aisle: Exhibit booths are NOT allowed to span an aisle by ceiling or floor covering.
Exposed Unfinished Displays: Exposed or unfinished sides and/or exhibit backgrounds must be
draped to present an attractive appearance. Exhibits will be inspected during the move-in and the service
contractor, with the approval of the Exhibit Manager, will provide draping deemed necessary for exposed
unfinished areas and submit the bill to the exhibitor. BOOTH CONSTRUCTION GUIDELINES WILL BE
STRICTLY ENFORCED.

Display & Hanging Sign Heights

< Island displays may not exceed 16" in maximum height.

« Linear booths are limited to 8' (in the back 50 percent of the booth).

Hanging signs or hanging banners suspended from the ceiling must maintain a minimum of 2’ clearance
from the highest allowable point of the island booth display, which is 16"and the bottom of the banner.
The top of the banner may not be higher than 24 The bottom of the banner may not be lower than 18", The
purpose of this rule is to allow a clear line of vision between the display height restriction of 16" and the
bottom of a banner at 18. Additional structural support for hanging signs/apparatus is permitted from the
island booth display, but must be less than 3" in diameter/thickness. Product name, product information
and/or company name is permitted on hanging signs with prior approval from show management.
INSTALLATION & DISMANTLING

Exhibitor move-in begins at 8:00 a.m. on Tuesday, May 8, 2012. Selected exhibitors may begin installation
on Monday, May 7,2012 at 8:00 a.m., based on a plan developed by the Heart Rhythm Society Exhibit
Manager and Freeman. If you will require additional set-up time, please contact the Heart
Rhythm Society Exhibit Manager.

Work passes: Registered exhibitors may enter the Exhibit Hall during installation and dismantle by
showing their badges to the security guard stationed at the ent ion and dismantle

must obtain work passes for all personnel at the Exhibitor Registration Desk. In the interest of safety, only
those indivi directly ible for the i and dismantle of the booth will be permitted in
the Exhibit Area during the move-in and move-out times. Skilled labor will be available for hire during
installation and dismantle. Exhibitors are urged to notify Freeman, in advance, of labor requirements.
Atthe Exhibit Manager’s discretion, any exhibit not in the process of being assembled by May 9 will be
installed at the exhibitor's expense. All exhibits must be fully assembled by May 9, 2012 5:00 pm. Request
foradditional installation time before or after the specified installation hours must be made in writing to
the Exhibit Management Office.

Due to fire regulations, no empty cartons, fiber cases or literature may be stored in or behind booths. After
move-in has been completed, please label all empties. The service contractor will place them in storage
until the end of the show.

OFFICIAL CLOSING TIME OF THE EXHIBITION IS 5:00 PM., FRIDAY MAY 11,2012. NO PACKING OR
DISMANTLING OF EXHIBIT MATERIAL WILL BE PERMITTED PRIOR TO THAT TIME.

Violators will not be invited to exhibit at future the Heart Rhythm Society Exhibitions.

INSTALLATION HOURS

Monday, May 7 Targeted Decorator Move-In Only

Tuesday, May 8 7:00a.m. to 5:00 p.m.

Wednesday, May 9 7:00a.m. to 5:00 p.m.

Permission for after-hours installation must be obtained from Exhibit Management. Overtime labor rates
will apply.

DISMANTLING HOURS

Dismantling of Exhibit Booths will begin Friday May 11 at 5:00 p.m. through 12:00 p.m. On Saturday, May
12, the hours will be 8:00 a.m. - 6:00 p.m. Overtime labor charges will apply throughoutn the dismantling
period on Saturday.

ACCESS TO EXHIBIT HALL

All workers and exhibiting company personnel must wear the Heart Rhythm 2012 badges or work passes
during move-in and move-out. Under no circumstances will children under the age of 16 years
old be allowed into the Exhibit Hall during move-in /move-out hours. All personnel must vacate
the hall no later than 30 minutes after the closing of the hall. No one will be admitted into the Exhibit Hall
after show hours.

AMERICANS WITH DISABILITIES ACT

Exhibitors shall be fully responsible for complying with the Americans with Disabilities Act (ADA) with
regard to booth space, including, but not limited to, the wheelchair access provisions. Exhibitors shall
indemnify, hold harmless and defend the Heart Rhythm Society, its officers, directors, agents, members
and employees against any claims, liabilities, losses, damages and expenses (including attorneys' fees
and expenses) resulting from or arising out of the exhibitors' failure or allegations of exhibitors failure to
comply with the provisions of the ADA. Information regarding ADA compliance is available from the US
Department of Justice ADA Information Line (800) 514-0301.

ATTIRE

While the dress code in today's corporate workplace has become decidedly more casual, the environment,
nevertheless, at medical conventions, still calls for business attire during show hours. Exhibit personnel
shall wear attire consistent with the decorum of the meeting.

CARDIAC CATHETERIZATION LABORATORIES AND MOBILE UNITS

Please contact the Heart Rhythm Society for guidelines if your exhibit includes a catheterization labora-
tory. To comply with booth visibility rules and regulations, mobile units will only be assigned perimeter
space. To qualify for placement of mobile units, you must purchase exhibit space at least equal
in size to the space that will be utilized by your mobile unit. Please refer to the “Vehicles on Static
Display” under the convention center exhibitor policies in the Exhibitor Service Kit.

CONTEST AND RAFFLES

No premiums, give-away contests, raffles, drawings, lotteries or huckster-type promotions of any kind
shall be permitted. Overt button-holing of registrants in the aisle by company personnel is prohibited.
Attention getting devices in the form of entertainment or amusement are strictly prohibited. Contests and
raffles may only be conducted from an exhibit booth when the activity solely benefits the Heart Rhythm
Foundation. The activity must maintain a professional atmosphere and prior approval is required through
the Heart Rhythm Society Exhibit Manager.

DOOR DROPS

The Heart Rhythm Society offers exhibitors an opportunity to reach attendees in their hotel rooms.
Companies wishing to do a door drop must participate in the Heart Rhythm Society Official Door Drop. For
allinformation, please refer to the Exhibitor Service Kit.

ELIGIBILITY & SALES

The exhibits are an extension of the Heart Rhythm 2012 program. In order to be accepted, the products
and services must be related to the cardiovascular/medical field or the physician’s or allied professional’s
practice. All applications must be accompanied by a maximum 50-word description of the products or
equipment to be exhibited to determine eligibility (see application form). This description will also be
published in the final program book and on the Heart Rhythm Society web site. Exhibitors will have the
opportunity to change their product description for publication. Applications will be reviewed by the
Scientific Sessions Program Committee for approval prior to space assignment. The purpose of the Heart
Rhythm Society's Exhibit Program is to further the education of attendees by providing information, ser-
vices, products and industry rends that are pertinent to the attendee’s professional interest. Consistent
with this professional interest, order taking is permitted; however, selling is prohibited except
by publishers.

ENFORCEMENT OF RULES

Asacondition of exhibiting, each exhibitor agrees to adhere to all policies. If a company or one of its repre-
sentatives is found to be in violation of a policy, it will be given a directive by Exhibit Management to stop;
if it does not, the company will be subject to a penalty applied p! for each day the

practice continues. Penalties shall be as follows:

« First violation results in the company accruing NO exhibit points for the year.

* Second violation results in the company losing ONE-HALF of its accrued exhibit points.

© Third violation results in the company losing ALL of its accrued exhibit points

Continued violations, undesirable practices, or multiple infractions may incur the levying of more severe
penalties without the requirement of progressing through each of the above successive steps.
ENTERING ANOTHER EXHIBITOR’S BOOTH

Exhibiting company personnel should not enter another company's booth space without invitation, nor
should personnel block access to another booth.

EXHIBIT STAFFING

Asacourtesy to the program registrants and to other exhibitors, we require that booths be staffed at all
times during the official exhibit hours. Each exhibiting company MUST have at least two staff people at the
meeting, so that the booth will not be unattended.

FDA STATUS

Exhibitor shall ensure that the FDA status of all products in its Exhibit is properly disclosed. Itis the
responsibility of each exhibitor to comply with FSA regulations. Please contact the Regulatory Affairs
Department with any questions on Food and Drug Administration guidelines: Phone: (301) 796-1200;
Fax(301) 796-9877.

FIRE AND BUILDING/LIFE/SAFETY

Volatile or flammable materials or any substances prohibited by city laws or insurance carriers are not
permitted on the premises. No combustible decoration shall be used at any time. All packing containers,
excelsior and wrapping paper must be removed from the exhibit floor. All cloth decoration must be flame
proof, and flammable material must be kept in safety containers. Decorations may not include balloons,
crepe paper, cellophane, confetti, cotton, cornstalks, leaves, evergreen boughs/trees, glitter, sheaves of
grain, streamers, straw, paper, vines, etc. The exhibitor shall not, without prior written consent of facility
management, operate any engine motor or machinery in the facility, or use oils, burning fluids, camphene,
liquid oxygen, ethylene, propane, kerosene, naphtha, gasoline, no heavier-than- air gases, or other
flammable gases for either mechanical or other purpose or any other agent other than gas or electricity

for illuminating the facilities. Prior to the facility granting permission to operate any type of machinery
powered by whatever type of fuel, all necessary permits must be obtained from the Fire Marshall. Due to
fire regulations, no empty cartons may be stored in or behind booths.

FOOD AND BEVERAGE GUIDELINES

All companies must adhere to the Food and beverage Guidelines outlined in the Exhibitor Service Kit.

No food or beverage may be served in the exhibit hall without the prior approval of Exhibit Management,
Alcoholic beverages may not be distributed in the exhibit hall.

GENERAL CONDUCT

The purpose of the Society’s Exhibit Hall is to offer companies an opportunity to present information about
products or services pertinent to the registrants’ professional interests. The determination of the suitability
of conduct of an exhibitor shall be made exclusively by the Heart Rhythm Society.

HAZARDOUS MATERIALS

Exhibitor assumes responsibility and any liability for use, removal or disposal of any materials considered
to be hazardous waste material. Exhibitor also agrees to conform to any local ordinances and regulations
concerning the disposal of hazardous waste. Any and all costs incurred in the removal of hazardous waste
from the exhibit facility will be the sole responsibility of the exhibitor. Hazardous materials within the
Facility are restricted and subject to written approval by the facility Fire Marshall.

INSURANCE

Each non-official contractor or exhibitor who will self install an exhibit must supply the Heart Rhythm
Society with a current comprehensive public liability certificate of insurance with combined single limits
of $1 million bodily injury and property damage and/or $1 million general aggregate with a $1 million

per occurrence limit, naming as additionally insured the Heart Rhythm Society, A. Fassano & Company,
Freeman, the Convention Facility, the host city, and all of the Directors, Members, Officers, Agents and
Employees of each of the above. Please send these certificates to Freeman, 1600 Viceroy, Suite 100,
Dallas, TX 75235

INTERPRETATION OF RULES

The Society shall have full authority to interpret or amend rules, and its decision is final. All issues not
addressed are subject to the decision of the Heart Rhythm Society. These rules and regulations have been
formulated in the best interests of all exhibitors and The Society. Full cooperation will ensure a successful
meeting for exhibitors and attendees. The Heart Rhythm Society reserves the right to base all decisions on
the best interests of all concerned parties. All decisions are final.

LABOR ON SHOW SITE

Please refer to Page 10 of the prospectus for more information.

LIABILITY

Each exhibitor agrees to indemnify, hold harmless and defend the Heart Rhythm Society; A. Fassano &
Company; the Convention Facility; Freeman; and their respective members, officers, directors, agents and
employees from and against any and all liabilities, damages, actions, costs, losses, claims and expenses
(including attorneys’ fees), including litigation commenced by or against Licensee, on account of personal
injury, negligence, fault or violation of law or ordinance or from or out of the occupancy or use of the
Facility by Licensee or its employees, agents, contractors, patrons, guests, licensees, invitees or any other
person entering the Facilities licensed with the implied or express permission of Licensee. Such indem-
nification by Licensee shall apply unless such damage or injury results from the sole negligence, gross
negligence or willful misconduct of the Heart Rhythm Society; A. Fassano & Company; the Convention
Facility; Freeman; or the members, officers, directors, agents and employees of each of these four entities.
In addition, each exhibitor acknowledges that the Heart Rhythm Society and A. Fassano & Company do
not maintain insurance covering exhibitor’s property, and that it is the sole responsibility of the exhibitor to
obtain business interruption and property damage insurance covering such losses by the exhibitor.
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LIVE ANIMALS

The use of live animals is not acceptable on the exhibit floor. The use of seeing-eye dogs is permissible.
MATERIAL HANDLING SERVICES

Please refer to Page Ten of the prospectus for information.

MODELS’ ATTIRE

Ifan exhibitor is planning to utilize the services of live models, prior written permission is required. Please
contact Deborah Howley at (856) 232-2322, ext. 11. The Heart Rhythm Society expects exhibitors to use
prudent judgment when live models are used in an exhibit. Professional dignity and discretion should be
observed at all times. The use of minors as live models is prohibited. Models are considered Exhibitor Ap-
pointed Contractors. Models contracted to assist with demonstrations in an exhibitor's booth are required
to wear sports attire including sweat suits, shorts, and tee shirts. Tight fitting or other inappropriate
garments, which include leotards, Thacks, and short shorts, will not be permitted on the exhibit floor.

NO SMOKING POLICY

The Heart Rhythm Society strictly prohibits the use of tobacco products in all areas of the convention cen-
ter (including during installation and dismantling) and all hotel meeting rooms hosting the Heart Rhythm
Society events. Exhibitors are responsible for ensuring that all individuals associated with the exhibiting
company comply with this policy. Smoking is prohibited in the Convention Center.

0BSTRUCTIONS

Aisles and exits designated on the approved floor plans shall be kept clean, clear and free of obstructions.
Booth construction shall be fixed in position for the duration of the show. Easels, signs, chairs, etc., shall
not be placed beyond booth area into the aisles. Demonstrations in booths must be designed to take place
and keep audiences within the existing booth space to allow free access to the aisles.
PHOTOGRAPHS/VIDEOTAPE/CELL PHONES WITH PHOTOGRAPHIC CAPABILITY

The taking of photographs, other than by the official photographer is expressly forbidden. Exceptions will
be granted only with written permission from the Heart Rhythm Society. All requests for video and still
photography must be approved prior to the meeting by the Heart Rhythm Society. It is imperative that each
company notify its participating personnel of this rule. For exceptions to this policy as approved by the
Heart Rhythm Society, it will be necessary for the company wishing to photograph or video tape its booth
to hire a security guard to accompany the film crew in the exhibit hall at all times, including before and after
show hours, if the firm is not using the services of the Society’s approved photographer. A representative
of one exhibiting company is not allowed to photograph or videotape another exhibitor's booth. Violation
of this rule will result in the expulsion of the offending exhibitor from the exhibit hall and a loss of priority
points by the exhibiting company.

PRIORITY POINT ACCRUAL

Each exhibitor will obtain one (1) point per 10'x 10" (100 sq. feet) exhibit unit, and one (1) point will be
awarded for each year the firm has exhibited at the Annual Scientific Sessions. In addition, each exhibitor
receives one bonus point for completing and returning the exhibitors’ evaluation. For example, an exhibitor
who occupied a 20'x 20" (400 sq. feet) island exhibit space will obtain six points for a given year if they
have also returned the exhibitors' evaluation o five points for a given year if they have NOT returned the
exhibitors” evaluation. If more than one company has the same number of priority points, assignments will
be made in order of the date the application is post marked or time stamped

PROGRAM BOOK(S) AND BRIEFCASE(S)

Exhibitors will receive one (1) Briefcase for each booth unit reserved up to a maximum of four (4)
Briefcases. The Briefcase contains a Final Program Book and current meeting literature.
PROMOTIONAL ACTIVITY/GIVEAWAYS

Exhibitors are encouraged to comply with the PhRMA and AdvaMed Code of Ethics. Foracomplete
listing of pre-approved items, please see the Giveaway Rules and Approval Form in the Heart Rhythm
2012 Exhibitor Service Kit. A promotional item is defined as any item not routinely produced for
sale by the exhibiting company. Al items to be distributed must be useful to the participants at the
meeting and/or in the professional activities of the booth visitor. The item or items to be distributed must
be small in size, with an individual retail value not to exceed $25.00 per item. All items needing approval
must be submitted to the Heart Rhythm Society by March 2, 2012. The form for approval is provided

in the Heart Rhythm 2012 Exhibitor Service Kit to facilitate this process. Only approved items may be
distributed; this rule will be strictly enforced and violators will be subject to the enforcement of rules as
outlined in the Heart Rhythm 2012 Exhibitor Service Kit.

Any giveaway distributed at the Heart Rhythm 2012 must adhere to the criteria in the PhRMA and
AdvaMed Code of Ethics. To avoid the distribution of inappropriate gifts, exhibitors should observe the
following guidelines:

 Any gifts distributed to physicians individually should primarily entail a benefit to the patients and
should not be of substantial value.

 Textbooks and other gifts are appropriate, if they serve a genuine educational function.

 Cash payments should not be distributed.

« |ndividual gifts of minimal value are permissible, as long as the gifts are related to the physician's work.
* No gifts should be offered or accepted, which create an obligation to the physician or registrant.

For example, physicians should not accept a gift if they are given in relation to the physician's prescribing
practices.

Distribution of shopping and tote bags is prohibited. Only clear bags with no graphics or writing are
permitted, provided that the bags are no larger than 14" x 14" . Distribution of promotional gummed
stickers or labels is also prohibited.

PROMOTIONAL DOCUMENTS

The Heart Rhythm Saciety registered name and logo may not be used by exhibitors in signs, advertising,
course materials, travel guides, and promotions in any media or product literature. In certain instances,
references to the Heart Rhythm Society and its Annual Meeting may be authorized by the Society for use
in company promotional documents, if prior approval is obtained from the Heart Rhythm Society. Compa-
nies wishing to incorporate references to the Heart Rhythm Society and its Annual Meeting in promotional
documents must request authorization in writing from the Heart Rhythm Society office in Washington, DC,
by contacting Marketing and C department at 1RSonline.org. A sample of the
proposed document MUST accompany this written request.

SECURITY

Perimeter security guard service will be provided on an around-the-clock basis beginning with the first
day of move-in and continuing until the Exhibit Hall is vacated. However, The Heart Rhythm Society is not
responsible for any loss or damage to exhibitor property. Exhibitors wishing to hire additional security
may do so by filling out and returning the form provided in the Exhibitor Service Kit.

SELLING OF PRODUCTS AND SERVICES

The purpose of the Heart Rhythm Society's Exhibit Program is to further the education of attendees by
providing information, services, products and industry trends that are pertinent to the attendee’s profes-
sional interest. Consistent with this professional interest, order taking is permitted; however, selling is
prohibited except by publishers.

SIGNS

Nothing shall be posted on, nailed, or otherwise attached to columns, walls, floors, or other parts of] the
building or furniture. Anything in connection therewith necessary or proper for the protection of] the build-
ing, equipment, or furniture will be at the expense of the exhibitor. The cost to repair any] damage caused
to the building as result of the violation of this provision shall be paid by the exhibitor] to the Convention
Center. Hanging signs or banners above island displays shall not exceed the] maximum height limitation
of 24, Please refer to “Display & Hanging Sign Heights” for further guidelines.

VISUAL AND SOUND

The exhibitor shall not, without prior written consent of the Heart Rhythm Society, display any special ef-
fects to draw registrants to booths. These special visual effects may include but are not limited to balloons,
streamers, banners etc. The operation of any sound device or equipment, electrical or other mechanical
apparatus should not interfere with other exhibitors. The use of such equipment must be approved by

the Heart Rhythm Society, and the user must agree to discontinue its use if the sound level is deemed
objectionable to other exhibiting companies. Attention-getting devices in the form of entertainment or
amusement are strictly prohibited. Music licensing is the sole responsibility of the exhibiting company.
The Heart Rhythm Saciety reserves the right to base all decisions on the best interests of all concerned
parties. All decisions are final.






